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Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.l Define Integrated Marketing Communication. Examine the objectives and role of (10)
IMC in the overall marketing process.
OR
Que.l Discuss the various promotional tools used in IMC. Explain how integration among
these tools enhances marketing effectiveness.
Que.2 Explain the communication process in detail. Discuss its importance in the context of (10)
Integrated Marketing Communication (IMC).
OR
Que.2 Describe the IMC Planning Model. Explain the sequential steps involved in
developing an effective IMC programme.
Que.3 Attempt a Short Note. (Any One) (05)
(1) Importance of IMC
(2) AIDA Model
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